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1. Study design
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Questionnaire

Half of the participants completed the 
survey online,

the other half by telephone
(unlike in 2017, no in-person interviews due 

to the coronavirus)

5,022 respondents

representative of all people 
over 18 years of age living 
in Germany

Survey period: 18 August to 
19 October 2020

Payments diary

Half of the respondents completed the diary 
for one day, 

the other half for three days 
12,996 payments (€515,484) in total



2. Payment behaviour in 2020: Overview of all payments
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2. Payment behaviour in 2020: Payments in retail outlets
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2. Payment behaviour in 2020: Coronavirus fuelling trends in consumer 
behaviour
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2. Payment behaviour in 2020: Online payments
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2. Payment behaviour in 2020: PayPal most popular e-payment method
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3. Digitalisation: Majority use contactless payment cards
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98% of 
respondents own at 
least one girocard 
or other debit card

58% own at least 
one credit card



3. Digitalisation: Coronavirus boosting contactless payments
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3. Digitalisation: Younger people and men more open to mobile payments
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84% of 
respondents 

own a 
smartphone

13% of them 
have already 

used 
smartphones to 
pay at the point 

of sale



3. Digitalisation: But majority see no need to use mobile payments (yet)
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4. New providers: Younger people and men more open to new banking

Slide 13
14 January 2021
Burkhard Balz, Member of the Executive Board of the Deutsche Bundesbank



4. “Digital money”: No great enthusiasm thus far
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1. The Bundesbank’s payment behaviour surveys are unique in terms of their 
scope and degree of detail; they use objective data that is representative of 
the population

2. Card payments (particularly girocard) increased significantly –
primarily contactless payments, but coronavirus also a driving factor

3. Widespread reluctance to use mobile payments, but greater affinity for these 
payments seen in younger age groups

4. PayPal and credit transfers/direct debits are popular for online payments, 
banks still benefit from a high level of confidence in account management

https://www.bundesbank.de/paymentbehaviour

5. Conclusion and outlook

Slide 15
14 January 2021
Burkhard Balz, Member of the Executive Board of the Deutsche Bundesbank


	Payment behaviour in Germany in 2020 –�Survey during the year of the coronavirus pandemic
	Payment behaviour in Germany in 2020 –�Survey during the year of the coronavirus pandemic
	1. Study design�
	2. Payment behaviour in 2020: Overview of all payments�
	2. Payment behaviour in 2020: Payments in retail outlets
	2. Payment behaviour in 2020: Coronavirus fuelling trends in consumer behaviour
	2. Payment behaviour in 2020: Online payments�
	2. Payment behaviour in 2020: PayPal most popular e-payment method�
	3. Digitalisation: Majority use contactless payment cards
	3. Digitalisation: Coronavirus boosting contactless payments
	3. Digitalisation: Younger people and men more open to mobile payments�
	3. Digitalisation: But majority see no need to use mobile payments (yet)�
	4. New providers: Younger people and men more open to new banking
	4. “Digital money”: No great enthusiasm thus far�
	5. Conclusion and outlook

