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Many citizens have adjusted their payment behaviour during the coronavirus pandemic.
“According to a representative Bundesbank survey in 2020, the importance of cashless
payment methods, especially cards, in everyday expenditures has been growing considerably,”
said Burkhard Balz, the member of the Bundesbank Executive Board responsible for cashless
payments. 30% of all recorded payments at the point of sale, for recreation activities, in online
commerce and in other situations were made using a card,* 9 percentage points higher than in
2017’s payment behaviour study. Meanwhile, cash payments accounted for a share of 60%,
compared with 74% three years ago.

* of which: 23% girocard or other debit cards issued by international card organisations, 6% credit card, 1% customer cards and canteen/stadium 
cards.
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According to the survey, 30% of payments in retail outlets, including petrol stations and
pharmacies, were made with girocard. Looked at in terms of payment value, girocard made up
an even larger share, at 48%. While smaller amounts were mostly still paid using banknotes
and coins, respondents were more likely to use a card for sums upwards of €20. Accordingly,
cash was used in 61% of transactions and accounted for 38% of payments in store when
measured in terms of value.
Contactless card payment was a key force in this development and is becoming increasingly
commonplace. 78% of respondents in possession of a contactless girocard used it to make
payments, while two-thirds of those with a contactless credit card did so. The trend was fuelled
by the COVID-19 pandemic. “More than one-fifth of the respondents who made contactless
payments tried this out for the first time during the coronavirus pandemic,” explained Executive
Board member Mr Balz. Around half of the respondents said this was because of signs in stores
or better hygiene. Among the respondents, the shift to contactless modes of payment was made
more frequently by people over the age of 55 and women.
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Unlike contactless card payments, payments using a smartphone have not yet taken root
among the general public. On average, only 13% of surveyed smartphone owners stated that
they had used their devices to make payments at the point of sale. 70% of respondents not
making mobile payments saw no need. Many regarded mobile payments as too insecure or too
complicated. Younger people under the age of 45, however, displayed a more open attitude and
were already using smartphones to pay more frequently than the average respondents.
At the same time, the current account remains pivotal to the handling of payments in Germany:
99% of survey respondents had a current account. Of these, 79% do their banking business
online, and of these, 76% via their bank’s website and 48% using their bank’s app. Third-party
online banking apps are a niche product thus far.
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Core task of the Bundesbank  Section 3 of the Bundesbank Act: “The Bundesbank shall ensure the
proper execution of cash and cashless payments.”
− In order to properly discharge its mandate, the Bundesbank needs objective data on the use of

payment instruments and current market developments. It therefore conducts regular surveys to find
out about consumers’ payment behaviour.

− These studies are unique in Germany in terms of their scope and degree of detail – the present
survey is no exception. In contrast to other studies by third parties, our surveys not only capture
transactions in traditional shopping venues but also cover payments made online, to individuals, to
charities or to offices of public authorities, for example. For the first time, the payments diary broke
down stores into different categories, distinguishing between supermarkets/superstores/discounters,
local stores for day-to-day retail purchases and those for purchases of durable goods.

 It is up to each member of the public to choose what means of payment they use.
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− The data for the first four payment behaviour studies were collected by means of a face-to-face
interview in 2008, 2011, 2014 and 2017. The respondents then completed a seven-day diary in which
they recorded their payments, including details on the location and instrument used for each
transaction.

− The coronavirus pandemic meant that this approach was not possible in 2020. The data were
therefore collected using telephone interviews and online questionnaires which were identical to one
another. The respondents then completed a one-day or three-day payments diary. As far as possible,
this was done online or on their smartphone. Alternatively, the data could be submitted by telephone.

− The results are representative of the payment behaviour of people living in Germany.
− However, further investigation is needed to ascertain whether and how the change in methodology

has impacted the data gathered in 2020. Initial analyses suggest that the results may not be directly
comparable with those of previous studies despite the respondents being selected to form a sample
representative of the population and so corresponding in terms of their socio-demographic
characteristics.

https://www.bundesbank.de/en/publications/reports/studies/payment-behaviour-in-germany-738024
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− Study population: German-speaking persons aged 18 and over residing in households in the Federal
Republic of Germany.

− The 2020 survey was carried out using the mixed-mode approach.
• Online questionnaire plus one-day or three-day payments diary, with randomly specified reporting

date(s). The diary data were entered online by the respondents.
• Computer-assisted telephone interview (CATI) plus one-day or three-day payments diary, usually

beginning the day after the interview. The diary data were entered online by the respondents or
recorded by the interviewers over the phone.

• For methodological tests, the participants of the online and telephone surveys were split in half and
randomly assigned different diary lengths (either one-day or three-day).

− Survey period: 18 August to 19 October 2020
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− Sampling:
• Online: Representative sample drawn from the forsa.omninet online panel (recruited offline)
• CATI: Random selection by ADM master sample and last-birthday method

− Weighting: Sample structure aligned with official statistics as regards age, gender, education and
federal state

− A total of 5,022 people were surveyed, of which 4,227 completed the payments diary in full for at
least one day.
• From the online group, 1,017 one-day diaries and 1,050 three-day diaries were received.
• Of those surveyed by telephone, 1,053 and 1,107 diaries are available for one and three days

respectively, with 1,652 diaries having been recorded online and 508 by telephone.
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84% of 
respondents 

own a 
smartphone

13% of them 
have already 

used 
smartphones to 
pay at the point 

of sale
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Deutsche Bundesbank 
Wilhelm-Epstein-Strasse 14 
60431 Frankfurt am Main, Germany

Postfach 10 06 02 
60006 Frankfurt am Main, Germany 

Tel. +49 (0)69 95660 
Fax +49 (0)69 5601071 

Website https://www.bundesbank.de/paymentbehaviour

Produced by Dr Annett Pietrowiak, Lukas Korella and Julien Novotny. Our thanks to Jonas Neller and Dr. Volker Seiler.

Completed on 13 January 2021. Editorial revisions on 30 December and data updates on slides 28, 37 and 38.

https://www.bundesbank.de/paymentbehaviour
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